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Please visit Waverley Council's Resources for Businesses A web-page to get further
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Specialised & Department Dining & Professional Grocery Stores
Luxury Goods  Stores & Clothing  Entertainment Services & Supermarkets
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Top Visitor
Spend Origin

r Vacluse $65M
Paddington $66M
JAN 2024 $215M Woollahra $79M
N\ Randwick $121M
Bondi

Junction
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Commercial Occupancy Audit Average
Ground Floor Commercial Occupancy % (February 2025) 9 2. 60/0
Source: Waverley Council
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=1 ForLease 10
4 Leased (in last 12 mths) 30 n
\\ For Sale 13 2 “
—>  Sold (in last 12 mths) 16 6 [

Last updated September 2024
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Sydney Visitor Profile
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Top Origin & Visitors 11.3M & Visitors 3.5M Top Origin
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3 New Zealand
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ﬁclick here to find out more about grants that suit your business)
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