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Spending Trends of Key Commercial Centres

Bondi Junction, Bondi Road, and Bondi Beach together form the primary economic corridor of the Waverley LGA, with these three centres
together accounting for the bulk of local spending activity and the highest concentration of ground-floor businesses. More than 80 per cent of
allin-person spending in Waverley occurs across this corridor, making it the key driver of the local business ecosystem. Analysing spending
at this level helps measure the health of our key commercial centres and surrounding region, and the role they play for residents and visitors.
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Commercial Occupancy Audit Average
Ground Floor Commercial Occupancy % (August 2025) 92.20/0

Source: Waverley Council
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Bondi Visitor Profile

Bondi Beach received 2 1 B m [ |.|.I 0 I1 domestic overnight and
international visitors in the year ending December 2024.
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